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BRAND INTRODUCTION
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PROYA Is a brand bullt on science and technology. With a young and fearless spirit of discovery,
PROYA is committed to providing scientific, safe and effective skincare solutions, and leading skin science and technology aesthetics.
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SCIENCE & TECHNOLOGY
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With strong R&D strength and significant product effectiveness, PROYA provides consumers

with safer and more effective scientific skincare solutions. PROYA has won consumers'trust
and reputation with its |

Scientific Formulation | and | Spirit of Discovery | , became China's
outstanding national cosmetics brand with competitiveness, leading the development trend of

the beauty brand
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SCIENCE AND TECHNOLOGY

PROYA adheres to | Scientific Formulation | . Endorsed by international top science and technology alliances and an exclusive
scientific research department, boasted with over 200 patents and a super first-class production factory, we are committed
to providing safer and more effective scientific skincare solutions.
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"ROVYA Is not afraid of challenges. We are constantly innovating in skin technology

and exo\orwg the driving force of lasting youthful skin.
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PROYA adheres to [ Scientific Formulation | . In 2008, we set up a scientific skincare lab to study core active ingredients, on the basis of professional skin mechanism research

We selected for the finest ingredients, experimented P%(‘Hfﬂvu\y and came out with the most effective scientific compositions. Multiple tests were conducted before pr(»:wc:tss are releasec
We are committed to providing safer and more effective scientific skincare solutions.
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+ equity investment Partner with upstream raw material companies Establish a global raw material system
centers Improve foundation of R&D hardware Promote industry-academia-research integration projects
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France: PROYA European Science
and Innovation Center
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Patents National Standards Light Industry Standards Group standards High-tech enterprise
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Huzhou production base (skincare + color cosmetics)
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European, American, Japanese and Korean production equipment
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Intelligent logistics center
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Quality management system certification
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PRODUCT INTRODUCTION
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With data as the cornerstone of product development, PROYA offers exclusive compound ingredients.
Formulation is based on tens of thousands of the most rigorous tests on human skin,




~ROYA Double Effect Brightening Series
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Upgraded ingredients, cutting-edge technology + scientific formulation matrix
orightening the skin for glowing
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PROYA Advanced Firming Nourishing Series
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Peptide and Retinol-A as serial genes
focusing on the scientific anti-ageing for skin aged over 25
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“ROYA Advanced Original Repalr Series
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Exclusive Collagen XVII
focuses on repairing and strengthening the basement membrane
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Nnitiate A Positive Molsturizing & Repairing Cycle

PROYA Revitalizeo

—Hydrating Essence Series
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Self-developed core ingredient Encorelane™ with a variety of active ingredients
open up the whole skin moisturizing repair water cycle
Deep, refreshing, repaired, and more vivid
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PROYA Sun Aroumapmtecﬂve shield Sunscreen Serum
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Patented sunscreen film technology
nigher standard, better protection, more skin-friendly
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PROYA Sebum Control Puritying Series

JRER = im RS + Rl EBEC S B
BECTIEIER D, TiEEHRILERE

SROFIRHRK, RIVEZ RmiUsET

Exclusive oil-control technology + enzyme formula concept
Combined with specially selected active ingredients, focused on oilier skin problems

The picture shows Sebum Control Purifying Lotion. More products are coming soon,
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“rova llluminating Spotless Whitening Series

JRRFEITER 5335
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Exclusive patented 335

Specializing in addressing melanin challenges in Asian skin

JRERFFEIME: Bz NIEREE N EERSEZNOFER, BIRRMEREZE1ZA7 8 E ARGt KR 5 E A
335: INCI: 3,3,5-=RENCEIRHRE_FEREK

Exclusive patented: This ingredientis the first new raw material of Proya registered with the state, and Proya brand holds the exclusive right to use it in Mainland China.
335: INCI:3,3,5-trimethylcyclohexyl Succinate Dimethylamide.
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BRAND EVENT
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Emphasizing on the two brand keywords " sense of youth " and " technology power ', PROYA carried on the spirit of discovery,
focusing on individuals and multiple causes of specific skin problems.
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With the exploring spirit of young and fearless, PROY A sees specific individuals and resonates with consumers. We encourage consumers to confront with challenges, break contradictions and prejudices, and
joinusto “Stay young, stay adventurous” : we also see specific skin problems and have found “the scientific choice for skin” by adhering to the scientific and rigorous steps of “discovering problems” |
“finding scientific solutions” and “solving problems” .
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Never stop being young

Brand Ambassador Official Announcement Campaign
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N 2023, PROYA officially announced its brand ambassador: Heptathlete Nina Li Zheng of the Chinese track and field team. With a TVC that interprets the definition of "being young" and breaks the stereotype, PROYA gave a new interpretation of its brand
slogan" Stay young, stay adventurous": "being young" has nothing to do with age. We call on usersto pursue the state of "being young"and to discover more of themselves. Through the presentation of track and field athlete Nina Li Zheng, taking advantage
of the Hangzhou Asian Games and the heat of large-scale sports events, PROYA's attitude reaches more young users.
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Exploring is boundless. Stay young, stay adventurous
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PROYA 20th anniversary
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Refuse to go with the flow, skin has its own direction

The Scientific Choice For Skin
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PROYA, as a science and technology pioneer in the field of skincare, always sees specific individuals and the multi-faceted causes of specific skin problems. Behind every update, there are infinite scrutiny and deliberation, constantly opening new outlets
r “scientific skincare” nisis PROYA 's choice, aswellas" The Scientific Choice for Skin",

? PROYA chose to cooperate with Zhinu (a knowledge sharing platform) for an online roundtable discussion. Ten experts and scholars were invited to interpret PROYA 's scientific skincare philosophy. Launch offline scientific skincare exhibition, anc
write "Scientific Skincare Handbook" to directly address consumers’ demands. In August 2023, PROYA used digital interactive technology and dynamic experience to visualize the concept of "Scientific Formulation' through the art of light and shadow,
creating the brand's first POP-UP event. Meanwhile, PROYA explains our “infinite”  attempts and breakthroughs behind the “scientific formulation” with brand TVC. Exploring the scientific formulation, adhering to the spirit of discovery, accompanying

nsumers to discover the power of science and technology, and exploring the scientific choice for skin
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PROYA cares about contemporary young people's life and well-being. Focusingon | Gender Equallity | , [ MentalHealth | , [ Love and Intimate Relationship |, [ Youth and Development |, [ Family Respon-
sibilities | , [ Gratitude and giving back | , PROYA expresses our brand attitude and hopes to build a deep emotional bond with consumers and the public through a series of social advocacy and public welfare
practices. PROYA will continue to honor this commitment and imprint the spirit of public welfare on every step of the brand's development.
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PROYA Women's Day Campaign
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In 2024, PROYA started from “gender bias” and extend it to see female's courage in front of “bias” . PROYA specially planed TVC  “We are Just Different” o IREVEEF o Gigtn . ol
shows their courage facing “gender prejudice” in the silhouettes of more women’ s lives. Occupation, hobby, age, identity, lifestyle, gender is not a borderline, =

prejudice is. PROYA will continue to provide legal counseling services for more female workers partnering with Beijing Qiangian Law Firm.
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MOM CAN BE WHAT SHE WANTS TO BE
PROYA Mother's Day Campaign

Happy Mother's Day to every mom
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In2022, PROY 1sibilities" under spotlight, suggesting that family responsibilities are not "visible only to mom" PROYA via a theme TVC "Visible Only to Mom', theme scene posters,

os and difficulties of mothers performing family responsioilities”
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N 2023, PROYA continued to draw attention to mothers’ plight, discussing both visible physical wor

k and invisible mental work in family responsibilities. PROYA Via a theme TVC "Not only mom can

recomposed nursery rhyme "Not only mom can take care of the family", we ce

ed onevery family
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In 2024, PROYA wants 'motherhood' to return to the individual, and will help moms to build their personal boundaries and space. PROYA launched a thematic TVC
showing how moms are surrounded by judgment, and how moms lose their voicesinbeing “moms” . “Stop, voices teach herwhatto do. Listen, voices that belong

toher.” Withtheme posters, PROYA encourages every mom to speak out her feelings. We customized a set of emoticons with Home of Big Dummy Dog, as wellas
the same design of door decorations and stickers of Dummyto  “guard the space of moms” .
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'"GLIMMERING PROJECT" PROYA Public Welfare Campaign Against Campus Bullying ‘ L SEBRES RS E TS
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In 2024, PROYA launched a content co-creation alllance to call for public attention to the problem of school bullying. PROYA continued to work with Beljing New
Sunshine Charity Foundation to set up a public service hotline against school bullying, launched the final part of the  “Guideline of Preventing School Bullying”  trilogy:
"Parents' Response Guide” , wentto schools to conduct offline parent-child educating lectures. Atthe sametime, PROYA supported more content creators to join

inthe creation of anti-school bullying content; supported the re-launch of the play  “Candy Rain” |, an award-winning work of the Youth Competition of the Wuzhen
Jrama Festival; and kicked off 4 shows of  “Glimmering Project” public welfare tour in two cities.
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Always a place for emotions.
'ECHO PROJECT" PROYA Public Welfare Campaign For Youth Mental Health
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INn2024, PROYA explored with users the many possibilities of getting along with emotions, finding a resting place for emotions. PROYA advocates finding a place for
emotions to rest and flow naturally, “Always a place for emotions” = With a short public welfare video, 20 interactive

Resting Place” exhibition, PROYA hopes to illustrate the many possibilities of  “a place for emotions”
tions”

“Emotion Echo Boxes” and an “Emotion
, and to accompany users to find their own  “place for emo
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Thankyou for heating up 2024 . | i 7 32
'"THANK YOU FOR BEING WITH US" PROYA Year-End Appreciation Campaign ‘ — | s
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IN2024, under the theme of " Thankyou for heatingup 2024”7 | PROYA thanked everyone who has heated up life. PROYA worked with users to review the past year N By """ =
to appreciate every warm moment of 2024, We delivered the brand's sincere gratitude in the form of themed TV C, thank-you cards, and thank-you merchandise to Wi 1
strengthen the brand's emotional connection with users. Meanwhile, the “Year-end Appreciation” program was combined with our membership day for the first | :
time, targeting our members for the yvear-end appreciation and linked with the membership points exchange activities to give back to our users.
153153
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DARE TO LOVE ALSO DARE NOT LOVE"
PROYA Chinese Valentine's Day Special Campaign
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Afterthe 2020 "Stay Young, Stay Adventurous'theme, in 2021, PROYA further proposed love attitude "Dare to love, also dare not to love". PROYA joined hands with Shanghai Translation Publishing
sear e Way Street Library to combine the theme expression with literary content and launched the theme TVC "Dare to love, also dare not to love', encouraging people to choose to love o
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In 2022, PROYA again brought up the topic of love, and to find the courage to change and the strength to insist. PROYA joined hands with Fujiimage to record images of 11 couples and their storie
> explore individuals in a relationship. These images were displayed in a group photo exhibition by the West Lake in the form of

abus loop-tour. The purpose was for the public to discc
ions of love hiddenin life
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In 2023, PROYA initiated a love theme experiment with music as the clue. PROYA joined hands with NETEASE Cloud Music and Jin Wenai to specially present a :

Chinese Valentine’ s Daylove theme song "The Happiness | Want” andinvited Zhang Ruonan for the MV and a Chinese Valentine’ s Day theme TVC. Our answer
to myths aboutlove is: whenyou bravely.
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and diversified content, such as “CREATION & ACTION” / sustainable co-brahding, special cara
POP-UPS. =
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Explore sustainable possibilities in life
The co-branding of CREATION & ACTION by PROYA and WUYU STORY
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OntheWorld Earth Day 2024, PROY A co-branded with the sustainable lifestyle brand "WUYU STORY” toinitiate a brand call to support sustainable living and launched the CREATION & ACTION sustainable giftbox. PROYA also launched the first phase

of "PROYA Empty Bottle Recycling Program” and refills for PROYA Advanced Firming Nourishing Series. These have effectively enhanced users' positive impression on the brand and related products and showed PROYA’ s sense of brand respons
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See the Force you were born to have
2024 PROYA Special Campus Program
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Holiday paradise, explore the infinite
PROYA "Infinite Space"
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In2024, PROYA Infinite Space was upgraded again. With different themes and various ways, PROYA explored  “infinite possibilities” fromthe surface totheinside
with consumers. InMarch 2024, PROYA Infinite Space was revitalized and set offonan “Infinite Discovery Journey” |, with five storesin four cities across the country g

atthe same time, inviting all our consumers to meet each other inthe brand-new  “Infinite Space”

During Labor’ s Day Holiday, Infinite Space co-branded with the sustainable lifestyle brand  “Material and Recycle” toinclude the concept of sustainable living and
to transmit PROYA's “Cloffee) for morning and A(lcohol) for night”  to create a dual-route experience to reach consumers in a more youthful and interesting way.

During the National Day, PROYA "Infinite Space” popped up on two popular pedestrian streets, Wangfujing in Beijing and Chunxi Road in Chengdu. PROYA
continues to integrate our “C(offee) for morning and A(lcohol) for night”  mentality into the brand-new space, exploring the holiday mode with consumers and
discoveringone’ sinfinite selfin an unknown city.
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Discover a fresh lifestyle

PROYA 's"C(offee) for morning and A(lcohol) for night"' coffee & alcohol pop-up stores
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In 2024, PROYA cheers with consumers to explore a fresh lifestyle. During the 618 sales period, PROYA deeply insights into the preferences of young consumers.
PROYA joined hands with Tmall to launch the “Cheers, Explore Fresh Lifel” pop-up store, and cooperated with Shanghai Pioneer Bar & Caf ¢ for a 'C(offee) for
morning and A(lcohol) for night" interactive lab. The collision of fresh personalities and technological elements builds a pioneering scientific space order, conveys the
conceptof “scientific formulation, the scientific choice for skin”  while exploring the fresh lifestyle with consumers by toasting each other.
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